Graphic Design for a Permanent Exhibition: Exhibition Design of the Museum Mimar Kemaleddin  by Demir, Cigdem
 Procedia - Social and Behavioral Sciences  51 ( 2012 )  495 – 500 
1877-0428 © 2012 Published by Elsevier Ltd. Selection and/or peer review under responsibility of Prof. Ayúe ÇakÕr ølhan
doi: 10.1016/j.sbspro.2012.08.195 
 
ARTSEDU 2012 
Graphic design for a permanent exhibition:  
exhibition design of the Museum Mimar Kemaleddin 
 
Cigdem Demir a  
a Associate Professor, Department of VCD, Gazi University, Tunus street. No:35 P.C. 06680 KavaklÕdere - Ankara, Turkey 
 
Abstract 
Becoming a specialized discipline, exhibition design has many types including museum design. Working on an exhibition design 
for a museum, graphic designer has to select the right visual elements to contact with the visitors. In the case of Exhibition design 
for the Museum of Mimar Kemaleddin, a multidisciplinary process can be observed as an integrated approach.  Not only working 
with various disciplines but also creating a design system for an exhibition is the main goal of the exhibition designer. Examining 
the design process of the Museum Mimar Kemaleddin is an example for comprehending the complexity of an exhibition design. 
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1. Approaching toExhibition Design  
     Exhibition design, an environment that communicates according to Lorenc, Skolnick and Berger (2007), is 
today’s rising medium of graphic design. According to Demir (2009) since 2007 GMK (The Turkish Society of 
Graphic Design) has added exhibited design as a new branch to its design categories. This new branch has many 
types, it is continuously evolving and its borders are vanishing gradually. These types can be varied from public 
centers, visitor centers, institutional centers, parks and heritage centers, trade shows, launch events, art galleries, 
showrooms, traveling exhibitions to museums.  
But there is a main difference between any kind of commercial exhibits and museums. Museum exhibitions have 
protection and education missions and they are mostly permanent. Dean (1994) clarifies this difference; commercial 
exhibits target a financial gain while museum exhibitions are focused on education, reflection, learning and public 
trust. Rosenblatt (2001) categorizes museums as: art, history, children’s, science and natural history, and specialized 
museums. The conventional museum image is changing. According to Dernie (2006) “Museums now have to work 
harder for people’s time and such are the attractions available now that are based on fiction, it is increasingly 
difficult for both commercial and museum displays to compete at the level of the spectacular” (p. 14).  
2. Exhibition Design for Museums 
     The design understanding of an exhibition depends on the generated atmosphere. In an exhibition design the 
environment must communicate with the audience and transmit the information technologically. One of the main 
functions of a museum is organizing and displaying the selected items into a meaningful story (Neal, 1987). So the 
vital role of the exhibition designer is to focus on the story of the exhibition. The secondary focus will be on using 
the space, technology, displays, materials and the harmony of the design elements with these. Erkmen (2004) points 
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that primarily creating an intense atmosphere, guiding the viewers and finally making an impression on them with 
sufficient, competent graphic designs are important.  
3. Making the AKM (Architect Kemaleddin Museum) 
     AKM is a museum made for Architect Kemaleddin who is one of the most important architects of the Republic 
of Turkey. He lived between 1870- 1927 and was the representative of the First Period of National Architecture of 
Turkey (Tekeli and ølkin, 1997). The museum was planned to be made in the building of presidency of the Gazi 
University which is one the famous structure’s of Architect Kemaleddin. In a museum which is related to the life 
story of a person, like in the MKM, there is generally a linear, sequential story and a permanent exhibit (Neal, 
1987). It can be defined as history museum. AKM would be a small museum with its 140m2 area.The main aim was 
to make his personal life, education, some of his private goods and work information fit in this limited area. The 
museum was planned to be an environment that communicates, guides, and shows the visitors around. Dean (1994) 
states that museum exhibition can be either object-purposed or concept-purposed. The museum exhibition of 
Architect Kemaleddin was a concept and design oriented type of museum.  
3.1. The Project Team 
The exhibition designer is not alone during the process; there are many experts to collaborate. Since exhibition 
designing is a hybrid process, it interconnects various disciplines like graphic design, interior design, architecture, 
audio visual graphics, print graphics, and many design disciplines (Lorenc, Skolnick and Berger, 2007). For the 
general design, exhibition designer must guide every team member and collaborate with every discipline. The 
Project team of AKM consisted of an exhibition designer, a graphic designer, an industrial designer, an art historian, 
three architects, a sculptor and an audio-visual designer.  
3.2. The Phases of the project 
There were several phases of the exhibition design for AKM; namely Project Phase (budgeting), Conceptual Phase 
(The tasks of the Project members : Idea developing process, deciding on the museum’s mission, information 
gathering, story telling, documentation, lay-outs, sketches, text writing etc.), Design Phase (The tasks of the 
exhibition designer and the graphic designer: Designing the general concept of the exhibition, exhibition design and 
it’s graphic design details, designing exhibition units. The task of the industrial designer: designing the tables, 
platforms, and the sitting units. The task of the 2nd graphic designer: movie projected on the screen), Production 
Phase (Choosing the manufacturers. The tasks of the project team and the manufacturing firms: Print-outs, 
construction, illumination, audio visual design etc.), and Terminating and Exhibiting phase. To Lord (1999) some 
main planning decisions are required prior the exhibition design concept, which are: “linear progression or open 
plan exhibits? Fixed walls and/or panels? Open or suspended ceiling? Natural and/or artificial light?” (p. 167).  
        In the AKM’s exhibition design, the Project team decided to have fixed panels in front of the walls, open 
ceiling and artificial light system with the guidance of the exhibition designer. The exhibition design concept of the 
museum mostly focused on colour contrasts, light contrasts, light installations, and adequate lighting for following 
the scripts on the panel walls. There were some main key points of the design area, namely the entrance, lightened 
boards, the ceiling, the window shades, and the panels that cover the walls. The general structure of the exhibition 
design consisted of the entrance, three walls, and the ceiling.  
3.3. Exhibition Concept and Visualize the idea 
Primarily a design language and a concept had to be found for the museum’s exhibition design. As Erkmen (2004) 
states in an analysis of a design he made; the museum design has to have it’s own language which identifies the 
difference between museum and exhibition, has to give hints indicating whether it is temporary or permanent, and 
has to have a relationship with the materials, lighting and the design concept.  
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The general concept was planned to reflect the atmosphere of the time period 1870-1927 and reflect the architectural 
point of view of the architect. The graphic designer, who is the concept designer at the same time, decided to use the 
manual drawings(seeFigure 1), lay-outs, sketches of the architect in the backgrounds of the general design. The aim 
was to constitute the atmosphere and keep the audience focused on the atmosphere with the help of the manual 
drawings. Details (photographs, letters, handwritings etc.) in the exhibition design, guide the audience to feel and 
sense the aura of the concept. The graphic designer made a palette (seeFigure 2) that contains mostly solarized (tints 
of brown, cream, grey), rarely bright colours like vermillion red, in order to reflect the time period of the architect’s 
life. According to Neal (1987) the colours of a gallery wall imply an architectural period or an environment. In the 
AKM, another main design point was the strength of the contrasts. Dark ceiling and light walls all around, sidewalls 
of the entrance and the outer surface are the examples for this design understanding.  
 
 
 
 
 
 
 
 
 
 
Figure 1. Manual drawing in the backgroundFigure 2. Chosen colours.                                                                      
 
3.4. Exhibition Design  
        In the Project of MKM the first problem that had to be solved was the ceiling. The ceiling was lowered to 2.7m 
with panels to cover various irregular tubes. The previous hanging aluminum ceiling was made of 60x60 cm sized 
holey pieces. It was lowering the original ceiling for almost 1 meter which is quite important for a limited space. 
The main concept was to exhibit without touching the historical ceiling. According to the concept, the common idea 
of the team was removing the panels and leaving the ceiling with all its natural details including the tubes. With this 
removal the height was raised up to 3.72 m.  
 
3.4.1. The design of the Walls  
        The graphic design of the entrance is the first point that reflects the design language of the museum. Contrasts 
are used on the surface to strengthen the perception. For that the outer surface has bright coloured backgrounds with 
darker typography and side walls of the entrance have darker background with brighter typography (see Figure 3).  
         The main exhibit material was chipboards, 19 pieces, that cover wall B, wall C and 1/3 of the wall A up to 
2.78 m. Wall C has giant graphics and a niche (see Figure 4). A small niche was designed, constructed and lightened 
in the panels to exhibit his private goods including his glasses, photographs, postcards, ashtray etc.  
 
 
 
 
 
 
 
 
 
 
Figure 3. Design of the EntranceFigure 4. The Niche 
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      It was preferred to make a linear storytelling which would continue from wall to wall. This storytelling was 
planned to guide the visitors* to follow the theme from his childhood, education, private life, professional life, 
architectural works, manual drawings, to a focus on one his most important works and to a separated corner for the 
private letters. For that, many small details become bigger to make an attraction. On the walls little stamps, 
signatures (see Figure 7), photographs or sketches of the Architect Kemaleddin can be seen in giant sizes (see Figure 
6). The visual language keeps the audience excited while following the storyline. This is necessary because the 
visitors have to concentrate on the 3 big walls to understand the story. The sequential story of the AKM starts from 
wall C, continues with wall B and finishes with wall A (see Figure 5 and 8). 
 
 
 
 
 
 
 
 
 
 
Figure 5. The walls      Figure 6. The design of wall C.  Figure 7. A Detail of Niche 
 
The curtains were covering one of the biggest walls, briefly a huge space. The curtain was composed of the union of 
7 big window shade pieces (seeFigure 9). The video about his works is decided to be projected on one of the curtain 
(see Figure 10).  
 
 
 
 
 
 
 
 
 
 
 
 
Figure 8. A detail from the walls                                           Figure 9. The Window shadesFigure 10. The Projection 
 
3.4.2. Typography and the Labels 
Good design and graphics can strengthen the text but cannot take the place of it. In the project of AKM the concept 
of the text, the grammar and the content were prepared by art historians, architects and academicians who are 
specialized in Architect Kemaleddin’s works and life. So with that well prepared text, the exhibition designer 
focused on typography and legibility. The placement of elements and texts are accepted as the most common 
mistake in an exhibition design. And as school children, disabled and elderly persons are included in the target 
audience of AKM, audio visuals projection and giant graphics are added to the museum’s design system. The texts 
and type size are arranged and tested to an average body and eye-level height. Neal (1987) emphasizes that these 
head movements are 30 degrees up to down and 45 degrees from side to side. With comfortable head movements the 
visitors would be able to read the texts.  
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Figure 11. Details from the text                                                      Figure 12. A detail from the Entrance door 
Serrell (1983) states that there are some ideal type sizes for the reading distances, some of them are like; 24pt - 90 
cm, 30 pt. - 1.14m, 48pt - 1.8m, 72 pt - 2.7m. From this perspective, in the typography of exhibition design of the 
AKM the main headings’ type size were 600 pt (on the entrance door, see Figure 12), headlines range from 250-200 
pt and texts were 28-24 pt (see Figure 11). The effectiveness of these type sizes were tested by the designer many 
times during the print-out phase. The main texts which tell the story and information about architect’s life and works 
can easily be read from a distance of 1m. For the best legibility the font type chosen for the texts was a san-serif type 
and for the headings the chosen font was a script style which could easily reflect the period.  
3.4.3.The Seperator and the attached graphic design elements. 
        Another design problem was isolating the Period Corner. It was constructed to reflect the feeling of the 
historical period he lived. The Office decor was in front of the wall A, including a drafting table, chair, an original 
watercolour painting, drawings and a wax sculpture of Mimar Kemaleddin. Because of the limited area period 
corner was decided to be placed in front of the wall A, which was also opposite of the entrance door. Because of 
this, a separator was needed to provide isolation. At the same time the separator had to be transparent to keep the 
strength of the dept in the limited area. The exhibition designer and the industrial designer agreed that the material 
of the separator would be made of glass. The exhibition designer designed a 2.10m height separator that curved the 
corner in order to have a soft look. Since the separator was made of glass, it would be effective to exhibit some 
details on it. 4 times enlarged postcards and 10 times enlarged stamp details were chosen to be displayed on the 
glass element. These graphic elements were printed on sticker paper and were attached on the glass (see Figure 13). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 13. The Seperator 
 
3.4.4.The lightened boards and the Lightening 
 
 
 
 
 
 
 
 
 
 
 
Figure 14. Name of the figure                                
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According to KÕlÕç (1984) the museums have two main purposes: to conserve precious objects and to provide a 
perfect visual perception of displayed objects. The perfect visual perception requires an accurate illumination to 
imply the period and form the atmosphere of the space. Even in the early stages of exhibition design for AKM 
decisions for lightning were made. Since it was decided to uncover the original ceiling which wasn’t flat and had 
different heights in different points, the idea was to show the depths with lighting. Also the fully covered hardboard 
panels had to be illuminated sufficiently for their visuals and textures. But most of all the peak points of the museum 
were the lightened boards which focuses the audience to the photograph of a famous building of him and his 3 
drawings (see figure 14).  According to Daragh and Snyder (1993) “Good museum lighting is a partnership of art, 
science and engineering as it integrates the aesthetic and preservation needs of the collection, the form and character 
of the building and the technical systems of the building”(p.263).  
4. Conclusion 
     The target audience of a museum is the visitors. The aim of a museum exhibition is to communicate and reach 
the audience. The graphic design and the exhibition design are the initial tools of communicating. Briefly, exhibition 
design is all about building a bridge between the viewer and the exhibited.  
     The satisfied visitors are the most important references for a museum. When the museum’s prestige and public 
trust increases, other special collections can be donated as well. In the opening of the AKM not only architect’s 
private goods were donated by his family but also maquettes of his buildings were donated by Chamber of 
Architects. With the effect of the exhibition design the familiarity will increase.  
     There are rare chances of big experience for a graphic designer during his/her career. To design an exhibition is a 
big experience with its opportunity that gives the chance to collaborate with other disciplines. It can be understood 
that design is a multidisciplinary fact. Making of the AKM was a unique project, for not only being 
multidisciplinary but also being a tribute to a great architect; Architect Kemaleddin.  
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